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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]
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3.2% or 5,923,681 of USA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement Windows.
Typical Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 54.6 years
old (4.9% younger than average) and have a $145,836 (46.8% higher than average) annual household...
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]
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.3.7% or 199,883 of CHI DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement ...
Typical Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 57.2 years
old (.3% older than average) and have a $169,669 (53.6% higher than average) annual household income.

@ Percent of Market: Adults 35 or older **Gender of Target vs. Market: Adults 35 or older
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



. .2.5% or 101,496 of WDC DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement...

Typical Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 52.6 years

ANDERSEN old (7.1% younger than average) and have a $192,101 (32.7% higher than average) annual household...
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]
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.2.7% or 85,770 of SEA DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement...
Typical Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 56.2 years
old (.9% younger than average) and have a $188,162 (46.7% higher than average) annual household income.

@ Percent of Market: Adults 35 or older **Gender of Target vs. Market: Adults 35 or older
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



2.9% or 98,042 of PHX DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement...
Typical Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 49.1 years
ANDERSEN old (15.2% younger than average) and have a $161,583 (45.6% higher than average) annual household....
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



3.2% or 5,923,681 of USA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement Windows.
Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 35.5% more likely to
be a college graduate, 38.8% more likely to work full-time, 30.7% more likely to be married, 2.1% more

ANDERSEN _ likely to be a grandparent of 1 or more children und

WINDOWS & DOORS

. .
} ‘.?, Education Levels: Adults 35 or older Employment: Adults 35 or older ( \Q ) Marital Status: Adults 35 or older
\
. 0.2% 74.4% . ; 7.4%
Some High School or Less (not graduate) T Employed Full-Time or Part-Time 59.7% Single, Never Married
" 18.9% 67.5% : 81.8%
High School Graduate (12th grade or GED) 26.5% Employed Full-Time (35 hours or more) Married
Some College Credit (no degree) 16' Employed Part-Time (less than 35 hours) &% Legally Separated I g:;ﬁ
P 11.3% " 56.8% ? 8.3%
Associate's Degree (AA, AS, etc.) m White Collar Divorced
40.9% Blue Collar  padetds i 1.7%
College Graduate (4 year college) 21.8% ue ar 15.9% Widowed . 5.4%
22.6% i 20.4% 5.5%
Postgraduate Degree 17.8% Work From Home (most of the time or always) LGBTQ+ (net) . 5.7%
$75K+HHI Homeowners who Plan to Buy Replacement Windows mUSA $75K+HHI Homeowners who Plan to Buy Replacement Windows muUsa $75K+HHI Homeowners who Plan to Buy Replacement Windows B USA
Top-20 Occupations: Adults 35 or older Entrepreneurs/Government Workers #114t b Stage in Life: Adults 35 or older
i 10.4%
9.2% 559 8.8% 7.2% 7 6.4% Parent of 1 or more Children under 18 I 2555 36.2%
s — — - ) 13.2%
150, e smallBusiness  Self-Employed Government Working Mothers ™ g0
Owner Workers
Parent of 1 or more Children Under Age 2 - 3 1;‘8%
soass e 0w Hion 1% gy T sam = 37% i
. . 20:24% 25%.3% 2% | 21% 0.155% 5% o% 5% 2% 02sli1% 07A% 0oax 1B%gx Parent of 1 or more Children Age 2-5 . s 15.1%
O e e o e B e e e e ik 18.8%
@.\‘,,b égs&a— ,_’.9“& » & @p&a\ r ap-a q'?"& q}éoo(a &8’ 4,6‘&‘, Parent of 1 or more Children Age 6- 11 . 2. -
& A% o >
< 41‘-“‘ qu é\)‘" Jb @o& \%“ﬁ .,dsb Parent of 1 or more Children Age 12 - 17 20.7%
& & 8 & & & I 14.7%
F A A A A 4 17.7%
S ¢ & + hi i 2
\&; @o‘, & »@qx & ‘};.. Parent of 1 or more Children in College . s0%
¢ i&“ d Grandparent of 1 or more Children under 18 81.7%
& ¥ I 31.1%
$75K+HHI Homeowners who Plan to Buy Replacement Windows W USA $75K+HHI Homeowners who Plan to Buy Replacement Windows m USA
USA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 691
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC, All rights reserved. USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 25,507

[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



3.7% or 199,883 of CHI DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement...
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



2.5% or 101,496 of WDC DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement...

TR Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 9.9% more likely to
[e— be a college graduate, 33.7% more likely to work full-time, 20.1% more likely to be married, 8.1% less likely
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



2.7% or 85,770 of SEA DMA Adults 35 or older are S75K+HHI Homeowners who Plan to Buy Replacement...
Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 54.6% more likely to

3 be a college graduate, 36.1% more likely to work full-time, 34.8% more likely to be married, 24.4% less
ANDERSEN. likely to be a grandparent of 1 or more children un
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



2.9% or 98,042 of PHX DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement...

k p Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 51.9% more likely to
9 be a college graduate, 69.2% more likely to work full-time, 17.9% more likely to be married, 9.5% less likely
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



3.2% or 5,923,681 of USA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement Windows.
Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 31.9% more likely to
own their home, 27.2% more likely to own a higher valued home, 47.2% more likely to have a single-family

Vhome, 58.7% more likely to have a dog.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



3.7% or 199,883 of CHI DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement Wi |dows.

k E Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 34.4% more likely to
Jr— own their home, 10.6% more likely to own a lower valued home, 53.8% more likely to have a single-family

AN DERSEN home, 41.6% more likely to have a dog.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



2.5% or 101,496 of WDC DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement...
[ ] Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 36.3% more likely to
— own their home, 20.6% more likely to own a higher valued home, 76.8% more likely to have a single-family

home, 118.3% more likely to have a dog.
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mﬁm Type of Home: Adults 35 or older 4™ Pets in Home: Adults 35 or older
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



2.7% or 85,770 of SEA DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement Winnhows.
7 Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 38.1% more likely to
own their home, 23.7% more likely to own a higher valued home, 48.7% more likely to have a single-family

ANDERSEN home, 41.9% more likely to have a dog.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



2.9% or 98,042 of PHX DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement Windows.
@ Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 28.6% more likely to
ANDERSEN own their home, 4.7% more likely to own a lower valued home, 33.1% more likely to have a single-family

flksows . sopas home, 76.3% more likely to have a dog.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



3.2% or 5,923,681 of USA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement...
Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 8.4% more likely to
look up D-I-Y advice online, 16.1% more likely to always vote in local elections, 26.2% more likely to belong

ANDE RSEN to a gym, 17.% more likely to fly domestic pas
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]
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Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 15.1% more likely
to look up D-I-Y advice online, 1.6% more likely to always vote in local elections, 9.% more likely to belong

_Top-ZO past 30-days Online Lifestyle Activites: Adults 35 or older

Political Activity: Adults 35 or older

88.5%

%)
B | Registered to Vote Democrat/ lean  Republican /Lean Independent/ None
i (In District of Residence) Democrat Republican of These
Presidential Elctions: Always
Presidential .
Elections: "‘
= 03
ol ool D ol o o | e
ol Blargi 5
Recipes/  Restaurant nu:mmf Online Phone  Medical Mome/  Frness/Diet Apparel/ JobSearch/ Religion / Camer  TakeoOniine Education  Electronic  Momework Genealogy PMlngmphv mmn;f unlmnar\g =
|..qm...m Weal Planming information / [VideoCall  Services/ Gamenideas informaion Besolyideas Postresume Spinkuskty Development Classes  [Research  imate  [YouorYour Snapfish,  Family Advic S a47.9%
Suggestions  Reviews [skype,  Information Schools, Cchild's) Slnl(lnﬂy 'lm"ﬂ"ﬁms"q"wavs 47.2%
iy, Spicrion, L Local Elections: Sometimes
e inancing]
 $75K+HHI Homeowners who Plan to Buy Replacement Windows mCHI  S75K+HHI Plan to Buy Window: mCHI

«
@ﬁTop—s’D past 12-months Active Lifestyle Activites: Adults 35 or older

1 trip

\M Past 12-months Domestic Airline Trips: Adults 35 or older

12.8%
16.7%

Ii

Swimming  Volunteer

Belongto
Wark  Health Clubor
Gym

Scarborough R2 2025: Sep24-Jul25
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, inc. LLC, All rights reserved.

Bowling

Qual Intab

2ips “ 14.6%

4pa
o * B
104 tips m 4.3%

Flew Domestic past year:
Avg. # Domestic Flights:

loggng - Fishing Sewing- Crupfitness Yoga-Pdates  Hiking - Camping Basketbal Adult Follow a Caregiver of Soccer Football Softball -  Competitive Tennis: Organized Snow Sking
Running Crafts Class Backpacking Continuing  Weight Loss  Aging Parent Baseball  Video Gaming Road Race Snowboarding
Education  Pmgam  orRetive 15,
Marathon,
® $75K+HHI Homeowners who Plan to Buy Replacement Windows W CHI etc)
117

37 EEENEER

.ﬂ..h.“h-hhnﬂ_ﬂhmmml-

Hunting

[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]
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2.5% or 101,496 of WDC DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement...
Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 13.4% more likely

to look up D-I-Y advice online, 20.9% more likely to always vote in local elections, 12.% more likely to

belong to a gym, 16.9% more likely to fly domestic pa
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



2.7% or 85,770 of SEA DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement...
Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 9.3% less likely to

look up D-I-Y advice online, 12.7% more likely to always vote in local elections, 37.4% more likely to belong
ANDERSEN to a gym, 35.1% more likely to fly domestic pa
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]
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2.9% or 98,042 of PHX DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement...
Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 39.6% more likely
to look up D-I-Y advice online, 25.5% more likely to always vote in local elections, 7.9% more likely to
belong to a gym, 27.6% more likely to fly domestic pa

,Top-ZO past 30-days Online Lifestyle Activites: Adults 35 or older

i

al Activity: Adults 35 or older

87.9%

Registered to Vote Democrat f Lean  Republican /Lean Independent / None
(In District of Residence) Democrat Republican of These
Presidential Elections: Always

Presidential Elections: i B

. 19.2%) ia7% 16.7% j j L Statewide Elections: Always m

Retipes/  Restaurant Do-t-vourmel Oniine Phone  Medical Mome/  FRness/Diet  apparel/ jobSearch/ Religion/  Geneslogy Take Onfine  Camer Education  Electronic  Phatography Momework Online Dating Parenting /
mmnm Meal Planning Information /| Advice  /VideoCall  Services/ Ganjen ideas information Besuty ideas Postresume Spirtuakity Classes  Development  [Research Invite |Snapfish, ([VouorYour  Service  Family Advice| =
Sumestions  Reviews [skype,  Information Schoals, Shuttedly, child’s) Local Elections: Always 53.6%
iy, pArsirry sl Local Elections: Sometimes
<l inancing %
u 575K+HHI Homeowners who Plan to Buy Replacement Windows HPHX PlantoBuy Windows. | PHX

«
@ﬁTop—s’D past 12-months Active Lifestyle Activites: Adults 35 or older

B 5-9tips TEwrm 11.4%
6. 4% Flew Domestic past year: IINSOS%NENEETAN
10+ trips Avg. # Domestic Flights: “E-
16.4%

\M Past 12-months Domestic Airline Trips: Adults 35 or older

L S —15.0%
2ips h 14.0%

3 trips

atrips FSRTIN 6.0%

19.7%

37%

36.2%

Crilling - Gardening lawn Care  Swimming Hiking - Bicyding Vuhuﬂeer Belongto Camging Sewing - Grup Fitness. Fishing Bowling Joggng-  Yoga-Piates  Boating Follow a Caregiver of Adult Basketbal Football Tennis Hunting Organized Competitive Softball - Snow Sking-
Outdoor [Flowersor Backpacking Health Club or Crfts Class Running ‘Weight Loss  Aging Pareat  Continuing Road Race Video Gaming  Baseball Snowboarding
Cooking  Vegemables} Progam  orRelative  Educaton 5%,
Marathon,
¥ $75K+HHI Homeowners who Plan to Buy Replacement Windows W PHX ae)
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 11.9% more likely to
use QSRs past mo., 18.8% more likely to use Sit-Down Restaurants past mo., 11.9% more likely to use
AN D E R SOEN | Casinos past yr.,, 28.8% less likely to smoke cigarettes

' 3.2% or 5,923,681 of USA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement Window!s.

Past 30-days QSR Users: Adults 35 or older |Past 30-days Sit-Down Restaurant Users: Adults 35 or older| Top-10 Cuisines: Adults 35 or older

T N . 1t Sit-} Down Restaurants Used Past 30-days)
! ] ctime w ime 17.0% ;
2times 2 times e 2
3times 3 times 12.1%
6 -9times 6-9tim
. o oo ety <o
House ers /
10 times or more 10times or more E cotenmr srmon ot 3::
% $75K+HHI Homeowners who Plan to Buy Replacement Windows mUsA m $75K+HHI Homeowners who Plan to Buy Replacement Windows HUSA B S75KeHHI Plan to Buy Windows mUsA
Total Jlggré f’gly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
= S0 87.2% 73.5%

$7SKHH Y [z 18.6%
un [ 155

Past 12 months Casino Activities: Adults 35 or older |Used Past 30-days: Adults 35 or older

D s U e e |

Drank Past 30-days. Adults 35 or older

Any Type of Beer Slot Machines
Liguor Table Games (Craps, Poker, etc.)
Wine Upscale Restaurant ;
Domestic Regular Beer Bar / Nightclub
Domestic Light Beer Stage Show / Concert
Imported Beer Sports Betting
Microbrew / Craft Beer Spa =
Other Gambling 2.0% Casinos visited past 12 months: Yes Marijuana / Cannabis Cigarettes Vape
# $75K+HHI Homeowners who Plan to Buy Replacement Windows mUSA m $75K+HHI Homeowners who Plan to Buy Replacement Windows mUSA ho Planto Buy Windows mUsA
USA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 691
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]
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DO W

J 1time
3 ]

2times
3 times
4 times
5 times
6 -9times

10times or more

» $75K+HHI Homeowners who Plan to BuvReplacmenthdm mCHI

Total lgg:;%fv QSR Users: Avg. Monthly QSR Meals:

e YRR
4,549 728

3.7% or 199,883 of CHI DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement Windows.
Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 11.5% more likely to

past yr., 72.6% less likely to smoke cigarettes

use QSRs past mo., 25.7% more likely to use Sit-Down Restaurants past mo., 11.2% less likely to use Casinos

Total Monthly Sit-Down Restaurant Users:  Avg.

Past 30-days Sit-Down Restaurant Users: Adults 35 or older
4

1time

2 times 15.9%

3 times

5 times

10 times or more

® $75K+HHI Homeowners who Plan to Buy Replacement Windows HCHI

hly sit-Down ant Meals:

89.2% 71.0%

Drank Past 30~days. Adults 35 or older
Ao Tpu ot s
Liquor

Wine
Imported Beer

Domestic Light Beer

Domestic Regular Beer v
Microbrew / Craft Beer | |

u $75K+HH| Homeowners who Plan to Buy Replacement Windows ®mCHI

CHI DMA Scarborough R2 2025: Sep24-Jul25 Qual intab
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Table Games (Craps, Poker, etc.)

Top-10 Cuisines: Adults 35 or older

Sit-Down Restaurants Used Past 30-days)

Mexican  Chinese San  Coffes  Wings/ Bagel/ Steskhouse Upscale  Seatood
House/ Burgars/ Domut/
Coffes Bar Sports Bar  Bakery

= 575K+HHI y Windows = CHI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
7SKHHHI Plan to Buy s 21.1%

al 974,323 18.1%

Past 12 months Casmo Activities: Adults 35 or older

Slot Machines

Bar [ Nightclub

Upscale Restaurant

Stage Show / Concert
Sports Betting
Spa
525 000
Other Gambling 1.6% Casinos visited past 12 months: Yes
u $75K+HHI Homeowners who Plan to Buy Replacement Windows = CHI

Used Past 30-days: Adults 35 or older

10.4%

Marijuana / Cannabis Cigarettes Vape

= §75K+HHI

ho Plan to Buy

Windows = CHI

[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]
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Past 30-days QSR Users. Adults 35 or older

1time

2times

3 times

4 times

5 times

6 -9times

10times or more 11.5%

= $75K+HHI Homeowners who Plan to Buy Replacement Windows

Avg. Monthly QSR Meals:

=WDC

Total Month!v QSR Users:
3.5%

S e -
3.400.84'

2.5% or 101,496 of WDC DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement...
Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 7.9% more likely to
use QSRs past mo., 12.1% more likely to use Sit-Down Restaurants past mo., 25.7% more likely to use

Casinos past yr.,, 36.1% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users. Adults 35 or older
4

1time

16.5%

®WDC

2 times

16.3%

3 times

13.0%

4 times
5 times
6-9times

10 times or more
™ $75K+HHI Homeowners who Plan to Buy Replacement Windows

Total Monthly Sit-Down Restaurant Users:  Avg. hly sit-Down ant Meals:
83.0% 74.0%

Drank Past 30~days. Adults 35 or older
.

1, 53 36.3%
1131562 27 8%
1,014,582 24 9%

Liquor
Any Type of Beer

Wine

Imported Beer

Domestic Regular Beer

Domestic Light Beer e ar 19.6% v v
Microbrew / Craft Beer m 11.3% i
= $75K+HHI Homeowners who Plan to Buy Replacement Windows mWDC
DMA Scarborough R2 2025: Oct24-Aug25 Qual Intab

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)

h‘k.hﬂ

i S/ Sipheutpecde, (il sintood
m»er

Asian

mw

® $75K+HHI Plan to Buy Windows mWDC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
S PlantoBuy EESEmER T 21.6%

woC 861.225 21.2%

Past 12 months Casmo Activities: Adults 35 or older

Slot Machines

22.2%
Upscale Restaurant

Table Games (Craps, Poker, etc.)
Bar / Nightclub
Stage Show / Concert

Sports Betting

148,577 3

z 6%
BEE 1.6%

Spa

107, a.u;

i 149.0%
Other Gambling Casinos visited past 12 months: Yes

= $75K+HHI Homeowners who Plan to Buy Replacement Windows

mWDC
145
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Used Past 30-days: Adults 35 or older

Cigarettes

Marijuana / Cannabis Vape

= §75KsHHI Plan to Buy mwoe

[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]
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Past 30-days QSR Users: Adults 35 or older

ﬂ Lime Ty

2times

3times

4 times

5 times

6-9times

10 times or more

= STSK+HHI

Total Monthly QSR Users:
86.2%

Windows

who Plan to Buy WSEA

Avg. Monthly QSR Meals:
79.3%

N _“

past yr., 46.5% less likely to smoke cigarettes.

2.7% or 85,770 of SEA DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement Wind st.
Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 8.8% more likely to
use QSRs past mo., 9.3% more likely to use Sit-Down Restaurants past mo., 16.3% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users. Adults 35 or older

€ o uime
3 i TN
4 times “
5 times m
6-9times -I:M
10times or more m

m $75K+HHI Homeowners who Plan to Buy Replacement Windows W SEA
Total Monthly Sit-Down Restaurant Users:

78.9% 72.2%

Avg. Monthly Sit-Down Restaurant Meals:

Drank Past 30-days. Adults 35 or older

Liquor

Any Type of Beer
Wine
Imported Beer

Domestic Regular Beer

713,0322.3%

Microbrew / Craft Beer - v
Domestic Light Beer 17.6% 40.5% i
u $75K+HH| Homeowners who Plan to Buy Replacement Windows WSEA
SEA DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)

.iiiilkuhh

Wadgn| fcef  fom chmm biwm Swd! el Omals (dim( sedecd
Mouse / Donut/ Burgers/
Goffes ar sakery  sports sar pir<l
Asisn
= S7SKHHI y Windows mSEA

Used' Res taurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
1 Hon o Buy SR ] 16.4%

s 15.9%

Past 12 months Casmo Activities: Adults 35 or older
570
S TR
m——

Slot Machines

Upscale Restaurant

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Stage Show / Concert 41.1%

Sports Betting

Spa

B

Other Gambling

Used Past 30-days: Adults 35 or older

%

hs: Yes

[ g

u $75K+HHI Homeowners who Plan to Buy Replacement Windows

Casinos visited past 12
W SEA

107
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5.0%
159,282
/ Cannabis Cigarettes Vape
= S75K+HHI ho Plan to Buy Windows mSEA

[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



Past 30-days QSR Users: Adults 35 or older

:: ls%
‘ * 8.7%
3 times

4 times

5 times

6 -9times

10times or more

w $75K+HHI Homeowners who Plan to Buy Replacement Windows

Total Monthly QSR Users: Avg. Monthly QSR Meals:
95.9% 81.6%

e
. oams0 2,747,010

= PHX

2.9% or 98,042 of PHX DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement Windows.
Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 17.6% more likely to
use QSRs past mo., 12.2% more likely to use Sit-Down Restaurants past mo., 1.4% more likely to use Casinos

past yr., 85.% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 35 or older

14.7%
2 e s v
3 times 12.4% —
4 times 10.6%
5 times
10 times or more
® $75K+HHI Homeowners who Plan to Buy Replacement Windows B PHX
Total Monthly Sit-Down Restaurant Users:  Avy it-Down Restaurant Meals:

82.6% 73.6%

Drank Past 30-days: Adults 35 or older
Any Type of Beer

Liguor
Wine
Domestic Light Beer

Imported Beer

Domestic Regular Beer & 56224.3% . v v
Microbrew / Craft Beer 340,601 fg;: i

» $75K+HHI Homeowners who Plan to Buy Replacement Windows W PHX

PHX  DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab

55

z Past 12 months

Table Games (Craps, Poker, etc.)

Slot Machines

Upscale Restaurant

Bar / Nightclub

1, 27
4! 0

Stage Show / Concert
Sports Betting

Other Gambling

Spa

® $75K+HHI Homeowners who Plan to Buy Replacement Windows

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-10 Cuisines: Adults 35 or older

it-Down Restaurants Used Past 30-days)
h i h M k L fm
Wedgn P Mafan Steakhouse Wings/  Bagel/

Burgers /  Doaut/
Sports Bar  Bakery

Chinese  Caffee
House /

Coffee Bar

indizn/  Upscale
Thai /
Other
Asian

= S75K+HHI Plan to Buy Windows mPHX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
8325

75KeHHI Plan to Buy
PHX 622.526 12.5%

18.7%

Casino Activities: Adults 35 or older

40.1% [

Casinos visited past 12 months: Yes

W PHX

Used Past 30-days: Adults 35 or older

Marijuana / Cannabis Cigarettes

ho Planto Buy Repk Windows

[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



3.2% or 5,923,681 of USA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement...

k Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 49.6% more likely to
have a 401K, 89.1% more likely to have an Auto Loan, 86.4% more likely to Invest/Trade Stocks Online, 7.3%

AN Dﬁ R §UE N more likely to pay with their Debit Card.
ﬁdlnvestments Owned Adults 35 or older Financial Services Has and/or Uses: Adults 35 or older
401K Plan  prevryre e i

IRA (Individual Retirement Account) Ermn '2','3

Stocks or Stock Options  preery '596

Mutual Funds

!7 699 4)0

18.9%

Money Market Funds 15.0%

Other (Crypto / NFTs / Metals, etc.) m%“ 5%
_— - : 5 s e Lo 20 susiyson
Second Home or Real Estate Property 95 Checking Debitor ATM  Savings  CreditCard  Online  OnlineBil  Mobile Home Autoloan  Money  Certificates of Studentican Personal Loan Refinanced  Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan F . Account Mortgage  Loan or Home
#% Equity Loan
m $75K+HHI Homeowners who Plan to Buy Replacement Windows mUSA m $75K+HHI Homeowners who Plan to Buy Replacement Windows mUSA

Professional Services Used*: Adults 35 or older | py'Past 3-Months Payment Methods Used: Adults 35 or older

Tax Preparation Service

41,048,008

Financial Planner

40, 194 023

Online Investing / Stock Trading 7%

25,760,378

Accountant ety
Insurance Agent at a Local Office (not online) e 0.5% .
Estate Planning mj;’m 10.9%11.0%
T 5.0% - 4% S8 o 3%
eal Estate Age oy ; . : i . .
" 2 *Past 12 Months) Visa PayPal MasterCard  Debit Card Zelle Venmo le Pay  Store Credit Google Par Cash A American Discover uare Cash  Facebook Samsung P:
Divorce / Family Attorney l‘"?;:: f ) " A i Card e v . Express = Messenger o
m $75K+HHI Homeowners who Plan to Buy Replacement Windows mUSA w $75K+HHI Homeowners who Plan to Buy Replacement Windows HUSA
USA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual intab 691
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]
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WINDOWS & DOORS

mﬁﬂmvestments Owned: Adults 35 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
Second Home or Real Estate Property

529 Plan / College Savings Plan

3.7% or 199,883 of CHI DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement ...
Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 52.3% more likely to

have a 401K, 135.3% more likely to have an Auto Loan, 60.6% more likely to Invest/Trade Stocks Online,

| 12.7% more likely to pay with their Debit Card.

2,312,413 43.0%

: 22.3%
1,071,380 19.9%
2 14.8%
783,270 14.6%
J 14.1%
B 11.1%
2 il 12.2%
[ORE 8.9%
: 8.2%
18.1%
7.4%

¥ $75K+HHI Homeowners who Plan to Buy Replacement Windows uCHI

Financial Services Has and/or Uses: Adults 35 or older

8.6%
6% 349 6%

Checking Debitor ATM  Savings Credit Card ©Online Online Bill Mobile Home Auto Loan Money  Certificates of Student|oan Personal Loan Refinanced Home

Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

u $75K+HHI Homeowners who Plan to Buy Replacement Windows mCHI

Professional Services Used*: Adults 35 or older

Financial Planner
Tax Preparation Service

OnlineInvesting / Stock Trading

39,; 19.6%
A t - 8
ceountant . FYyPS 12.0%
Insurance Agent at a Local Office (not online) 0.8%
+ 2.6%
Estate Planning E 37%
4.4%

Real Estate Agent E 2.3%

"

Divorce / Family Attorney i"‘:m (*Past12 Months)
m $75K+HHI Homeowners who Plan to Buy Replacement Windows mCHI

DMA Scarborough R2 2025: Sep24-Jul25

Qual Intab 117

gy \Past 3-Months Payment Methods Used: Adults 35 or older

5.4%

2.6% 2.5% 3.2%

i (2O e s [T e 730y .oz o [ 15 ]

MasterCard Zelle Debit Card venmo ApplePay  Store Credit GooglePay  Discover Cash App American  Square Cash  Facebook  Samsung Pay
Card Express Messenger

w $75K+HHI Homeowners who Plan to Buy Replacement Windows m CHI

CHI
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]
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WINDOWS & DOORS

2.5% or 101,496 of WDC DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement...
Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 33.6% more likely to

have a 401K, 39.6% more likely to have an Auto Loan, 93.3% more likely to Invest/Trade Stocks Online, 9.7%
| more likely to pay with their Debit Card.

mﬁﬂlnvestments Owned: Adults 35 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

1,975,594 48.5%
, . 9

18,5 18.3%
836,337 20.5%
r 17.3%
618,761 15.2%
22.8%
13.3%
18.6%
11.4%
16.5%
10.4%

12,711 12.5%
409,4208B US b3

W $75K+HHI Homeowners who Plan to Buy Replacement Windows EWDC

Financial Services Has and/or Uses: Adults 35 or older

14.4% 15.1%
8.5% 7.8%

Checking Debitor ATM  Savings Credit Card ©Online Online Bill Mobile Home Auto Loan Money  Certificates of Personal Loan Refinanced Studentloan
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home
Account Mortgage

m $75K+HHI Homeowners who Plan to Buy Replacement Windows mWDC

9.3%

4.9%
e T

Home
Improvement
Loan or Home

Equity Loan

Professional Services Used*: Adults 35 or older

Tax Preparation Service

Financial Planner

OnlineInvesting / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

696,133 17.1%

51,354 16.0%

14.7%
9.3%
13.9%

e [ ®
7.3%

6%

4.1%

3.0%

»
Divorce / Family Attorney '"a'_z?* (*Past12 Months)
® $75K+HHI Homeowners who Plan to Buy Replacement Windows mWDC

wDC DMA Scarborough R2 2025: Oct24-Aug25
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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f'Past 3-Months Payment Methods Used: Adults 35 or older

11.1%
7.3% gge

MasterCard  Debit card venmo Apple Pay Cash App American  GooglePay Store Credit  Discover  Square Cash  Facebook
Card

VIsA Zelle Paypal
Express. Messenger
m $75K+HHI Homeowners who Plan to Buy Replacement Windows mWDC

8.0%
3.8%

Samsung Pay

[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



2.7% or 85,770 of SEA DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement...
Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 49.4% more likely to
have a 401K, 94.6% more likely to have an Auto Loan, 69.1% more likely to Invest/Trade Stocks Online, 12.7%
AN RE R SOEN less likely to pay with their Debit Card.

ﬁ“ Investments
| o _J

401K Plan

Owned: Adults 35 or older Financial Services Has and/or Uses: Adults 35 or older

1,485,562

e 46.2%

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds m a62%

Money Market Funds _,z;‘ﬁ%

Bonds 27.7% 2.2%
478,450 14.9% = 16.1% 14.3%
31.3% 20.3%) 7.8% 7.5% 6.3%
Other (Crypto / NFTs / Metals, etc.) W p— . . .
Second Home or Real Estate Property m Checking Debitor ATM  Savings  CreditCard  Online online Bill Mobile Home Money Auto Loan Certificates of Personal Loan Refinanced Studentloan  Home
Account card Account Banking Paying Banking Mortgage Market Deposit (CDs) Home Improvement
529 Plan / College Savings Plan E .6% Account Mortgage Loan or Home
l 8.1% Equity Loan
 575K+HHI Homeowners who Plan to Buy Replacement Windows M SEA m $75K+HHI Homeowners who Plan to Buy Replacement Windows mSEA

Professional Services Used*: Adults 35 or older Ty Past 3-Months Payment Methods Used: Adults 35 or older

Financial Planner

681,885 21.2%

Tax Preparation Service et —
parstt R 617,175 19.2%
598,097 18.6%

15.7%

Online Investing / Stock Trading

Accountant

11.0%

PRV S— ® @
; 8.9%
Estate Planning m% 10.6% 10.3% 7.9%
CUSA% ) gu 3.8%
Real Estate Agent 2% m _ [
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



N .

ANDERSEN

WINDOWS & DOORS

. 2.9% or 98,042 of PHX DMA Adults 35 or older are $75K+HHI Homeowners who Plan to Buy Replacement...
Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows are 70.9% more likely to

have a 401K, 84.7% more likely to have an Auto Loan, 99.2% more likely to Invest/Trade Stocks Online, 6.2%
less likely to pay with their Debit Card.

ﬁ Investments Owned: Adults 35 or older
Loy 3¢ |

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options 837397 24.9%

Mutual Funds

Financial Services Has and/or Uses: Adults 35 or older

Money Market Funds m%iu%
Other (Crypto / NFTs / Metals, etc.) mT"'l’gll%
. i 11. 39c
22 B e
329,1578CK 39 14.5%)
Second Home or Real Estate Property 9.6% Checking Debitor ATM  Savings  CreditCard  Online  OnlineBil  Mobile Home  Autoloan  Money Certificatsof Home  Studentloan Refinanced Personal Loan
5% Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Improvement Home
529 Plan / College Savings Plan E]:t% Account Loan or Home Mortgage
-5 Equity Loan
m $75K+HHI Homeowners who Plan to Buy Replacement Windows m PHX » $75K+HHI Homeowners who Plan to Buy Replacement Windows W PHX
P jonal Services Used*: Adults 35 Id oy Past 3-Months P t Methods Used: Adults 35 Id
rofessrona ervices Use ults or olaer m ast s>-iviontns Faymen etnodas usea. uits or olaer
Financial Planner y
Tax Preparation Service 67,065
Online Investing / Stock Trading 43‘1 S 128%
Insurance Agent at a Local Office (not online)
Accountant
17.9%
Estate Planning
7.2% 6.4%

Real Estate Agent

r

1 2.5%
= $75K+HHI Homeowners who Plan to Buy Replacement Windows

DMA Scarborough R2 2025: Aug24-jul 25 Qual Intab
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= $75K+HHI Homeowners who Plan to Buy Replacement Windows

[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an average of 3 days, 14
k hours, 13 minutes and 55 seconds each week with All Forms of Media.

88.5% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an avg. of 9 hours and 21 minutes
each week listening to All Local AM/FM Radio, representing 9.6% of total time spent with all forms of Media.

e

ANDERSEN

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

Usage 47.0%
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



hours, 45 minutes and 32 seconds each week with All Forms of Media.
89.4% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an avg. of 10 hours and 58 minutes
each week listening to All Local AM/FM Radio, representing 12.9% of totaltime spent with all forms of Media.

. Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an average of 3 days, 3
EXXEa

ANDERSEN

o
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72:29:34
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



hours, 39 minutes and 34 seconds each week with All Forms of Media.
81.3% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an avg. of 6 hours and 56 minutes
each week listening to All Local AM/FM Radio, representing 8.% of total time spent with all forms of Media.

l Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an average of 2 days, 22
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]
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Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an average of 3 days, 7
k IR hours, 14 minutes and 29 seconds each week with All Forms of Media.

88.7% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an avg. of 11 hours and 5 minutes
each week listening to All Local AM/FM Radio, representing 12.4% of totaltime spent with all forms of Media.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]




Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an average of 2 days, 19

k D P Hx hours, 34 minutes and 44 seconds each week with All Forms of Media.

90.4% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an avg. of 7 hours and 56 minutes
A N DE R SE N each week listening to All Local AM/FM Radio, representing 10.6% of total time spent with all forms of Media.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an average of 2 days, 18
hours, 31 minutes and 49 seconds each week with All Forms of Ad-Supported Media.

81.5% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an avg. of 8 hours and 12 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.1% of total time spent with all forms of Ad-Supported Media.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an average of 2 days, 7

hours, 12 minutes and 58 seconds each week with All Forms of Ad-Supported Media.

78.4% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an avg. of 8 hours and 59 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 12.8% of total time spent with all forms of Ad-Supported Media.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an average of 2 days, 9

hours, 38 minutes and 14 seconds each week with All Forms of Ad-Supported Media.

77.9% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an avg. of 6 hours and 31 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 8.8% of total time spent with all forms of Ad-Supported Media. |
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an average of 2 days, 7
Tk hours, 42 minutes and 36 seconds each week with All Forms of Ad-Supported Media.

79.7% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an avg. of 7 hours and 53 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 11.3% of total time spent with all forms of Ad-Supported Media.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]




Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an average of 2 days, 6

hours, 6 minutes and 58 seconds each week with All Forms of Ad-Supported Media.
87.% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an avg. of 7 hours and 32 minutes

each week listening to Local Ad—SuEgorted AM/FM Radio, representing 12.1% of total time spent with all forms of Ad-Supported Media.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



Top-13 All Forms of Medra (Persons & % Reach): Adults 35 or older Top-13 AH Forms of Media (% Time Spent & Avg.
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| Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an average
of 9 hours and 30 minutes each day with All Forms of Ad-Supported Media. 81.5% listen to Local
AM/FM Radio for an avg. of 70.3 minutes/day. (Local Radio delivers 10.1% of Time with Ad-Supported M
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



. Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an average
of 7 hours and 53 minutes each day with All Forms of Ad-Supported Media. 78.4% listen to Local
ANDERSEN AM/FM Radio for an avg. of 77.1 minutes/day. (Local Radio delivers 12.8% of Time with Ad-Supported Media.)
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



" Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an average
of 8 hours and 14 minutes each day with All Forms of Ad-Supported Media. 77.9% listen to Local
AM/FM Radio for an avg. of 56. minutes/day. (Local Radio delivers 8.8% of Time with Ad-Supported Media.)
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(average Week)

Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an average
of 7 hours and 57 minutes each day with All Forms of Ad-Supported Media. 79.7% listen to Local
AM/FM Radio for an avg. of 67.6 minutes/day.(Local Radio delivers 11.3% of Time with Ad-Supported Me
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Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows spend an average
of 7 hours and 43 minutes each day with All Forms of Ad-Supported Media. 87.% listen to Local
AM/FM Radio for an avg. of 64.6 minutes/day. (Local Radio delivers 12.1% of Time with Ad-Supported Media.)
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4,827,493 or 81.5% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows listen to Ad-Supported Local AM/FM Radio for an average of 70.3 minutes every day
representing 39.7% of all time spent daily with Ad-Supported Audio.
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' 156,751 or 78.4% of Adults 35 or older $75K+HH| Homeowners who Plan to Buy Replacement
Windows listen to Ad-Supported Local AM/FM Radio for an average of 77.1 minutes every day
representing 45.5% of all time spent daily with Ad-Supported Audio.
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' 79,072 or 77.9% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows listen to Ad-Supported Local AM/FM Radio for an average of 56. minutes every day
representing 38.2% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (9’ Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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' 68,353 or 79.7% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows listen to Ad-Supported Local AM/FM Radio for an average of 67.6 minutes every day
representing 32.6% of all time spent daily with Ad-Supported Audio.
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' 85,269 or 87.% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows listen to Ad-Supported Local AM/FM Radio for an average of 64.6 minutes every day
ANDERSEN representing 36.7% of all time spent daily with Ad-Supported Audio.
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4,827,493 or 81.5% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows listen to Ad-Supported Local AM/FM Radio for an average of 70.3 minutes every day
| representing 39.7% of all time spent daily with Ad-Supported Audio.
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| 156,751 or 78.4% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows listen to Ad-Supported Local AM/FM Radio for an average of 77.1 minutes every day
representing 45.5% of all time spent daily with Ad-Supported Audio.
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79,072 or 77.9% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement

k — wn c Windows listen to Ad-Supported Local AM/FM Radio for an average of 56. minutes every day
]
ANDERSEN representing 38.2% of all time spent daily with Ad-Supported Audio.
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] 68,353 or 79.7% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows listen to Ad-Supported Local AM/FM Radio for an average of 67.6 minutes every day
ANDERSEN representing 32.6% of all time spent daily with Ad-Supported Audio.
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| 85,269 or 87.% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement

k P PH“ Windows listen to Ad-Supported Local AM/FM Radio for an average of 64.6 minutes every day
ANDERSEN representing 36.7% of all time spent daily with Ad-Supported Audio.
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4,827,493 or 81.5% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Rock, Adult
Contemporary, Pop Contemporary Hit Radio, and All Sports.

A

ANDERSEN

Local AM/FM Radto Formats (Persons & % Reach): Adults 35 orolder Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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156,751 or 78.4% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, All News, All
Sports, Pop Contemporary Hit Radio, and Country.

Local AM/FM Rad:o Formats (Persons & % Reach): Adults 35 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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79,072 or 77.9% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Alternative, Country, Classic Hits, Adult

porary n
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ANDERSEN

A

' 68,353 or 79.7% of Adults 35 or older S75K+HHI Homeowners who Plan to Buy Replacement Windows
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Alternative, Country, Adult
Contemporary, All Sports, and Active Rock.

Local AM/FM Radlo Formats (Persons & % Reach): Adults 35 or older Laca! AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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ANDERSEN

K . PHX

85,269 or 87.% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Pop Contemporary Hit Radio,
Classic Rock, News/Talk/Information, and All Sports.

Locai AM/FM Radlo Formats (Persons & % Reach): Adults 35 or older Loca! AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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ANDERSEN
Avg. Week All Video (Persons & % Reach): Adults 35 or older

Local TV Stations

Non-Premium Cable TV...

Amazon Prime/IMDb/FireTV
Netflix

YouTube Video

Roku + The Roku Channel
AppleTV+fubo, Pluto, Tubi, etc.
Hulu/Hulu + Live TV {any Hulu)
TikTok

Paramount+

Peacock

Disney+

Premium Cable TV Networks

= $75K+HHI Homeowners who Plan to Buy Replacement Windows

4,269,849 or 72.1% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows watch Ad-Supported Local TV Stations for an average of 123.1 minutes every day
representing 34.3% of all time spent daily with Ad-Supported Video.
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147,900 or 74.% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows watch Ad-Supported Local TV Stations for an average of 135. minutes every day
representing 36.9% of all time spent daily with Ad-Supported Video.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]
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70,254 or 69.2% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows watch Ad-Supported Local TV Stations for an average of 51.2 minutes every day
representing 20.7% of all time spent daily with Ad-Supported Video.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



, ‘ 57,961 or 67.6% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
23 Windows watch Ad-Supported Local TV Stations for an average of 73.3 minutes every day
ANDERSEN representing 25.5% of all time spent daily with Ad-Supported Video.
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57,769 or 58.9% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows watch Ad-Supported Local TV Stations for an average of 78.8 minutes every day
representing 28.9% of all time spent daily with Ad-Supported Video.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]
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4,269,849 or 72.1% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows watch Ad-Supported Local TV Stations for an average of 123.1 minutes every day
representing 34.3% of all time spent daily with Ad-Supported Video.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



147,900 or 74.% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement

k c “I Windows watch Ad-Supported Local TV Stations for an average of 135. minutes every day
representing 36.9% of all time spent daily with Ad-Supported Video.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



70,254 or 69.2% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows watch Ad-Supported Local TV Stations for an average of 51.2 minutes every day
ANDERSEN representing 20.7% of all time spent daily with Ad-Supported Video.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



57,961 or 67.6% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
¢ Windows watch Ad-Supported Local TV Stations for an average of 73.3 minutes every day
ANDERSEN representing 25.5% of all time spent daily with Ad-Supported Video.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



57,769 or 58.9% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement

k [<7] P “x Windows watch Ad-Supported Local TV Stations for an average of 78.8 minutes every day
ANDERSEN representing 28.9% of all time spent daily with Ad-Supported Video.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



Local TV Station Programs (Persons & % Reach): Adults 35 or older
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4,269,849 or 72.1% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Local News - Morning, Comedies, National/Network News, and Movies.
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147,900 or 74.% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Sports, Local News - Morning, Comedies, Game Shows, and Movies.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]
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70,254 or 69.2% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies,
National/Network News, Local News - Morning, Movies, and Local News - Evening.
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57,961 or 67.6% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, National/Network News, Comedies, Local News - Morning, and Local News
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/ 57,769 or 58.9% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
§ Windows watch Ad-Supported Local TV Stations. The Top 6-Programs are National/Network News,
ANDERSEN Sports, Local News - Morning, Comedies, Local News - Evening, and Game Shows.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



| 4,439,049 or 74.9% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows use Ad-Supported Social Media for an average of 142.9 minutes every day representing
ANDERSEN 24.4% of all time spent daily with Ad-Supported Digital Media.
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]
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101,351 or 50.7% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows use Ad-Supported Social Media for an average of 79.6 minutes every day representing
16.8% of all time spent daily with Ad-Supported Digital Media.
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89,143 or 87.8% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows use Ad-Supported Social Media for an average of 184.8 minutes every day representing
32.1% of all time spent daily with Ad-Supported Digital Media.
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62,640 or 73.% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows use Ad-Supported Social Media for an average of 85.5 minutes every day representing
15.% of all time spent daily with Ad-Supported Digital Media.
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ANDERSEN

86,196 or 87.9% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows use Ad-Supported Social Media for an average of 67. minutes every day representing
13.4% of all time spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 35 or older

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

s v s ) A T 455

O L

i ol | PR T

Email/Text/IM/Zoomyete. (Personal & Work) m

| T —

skl M. FCCI ot

streaming Audi(Local Radiol... D e o S96m
Games/Fantosy/Betting Sites PP R E] IR
YouTube/TTok, cte.  [EAREI] L LD 06

Shopping (ndl. Food/RuctionsTraveletc)  PAITE) IR TR Beas

NonPremiumnPremium Cable Streaming  PARREOIS EAARURI0

bsites/A

Estate (Web:
ing/

Avg. Hours+Minutes/day with
Digital: Adults 35 or older

Concurrent

a3 P
oy

usage
toca v srcoming - PERP WY S pX
Online Classes, Schools, Colleges, Universities  prTipRE ) m Replacement Windows

Non-
Premium+Premiu
m Cable Streaming

64.6

Local TV
Streaming
48.9
o1TTV —
Streaming
Services

100.5

Email/

M/ YouTube

/TikTok,
etc.
325

Streaming Audio
(Local Radio/
Podcasts/Streami
ng Services)
177.0

Shop
ping
(incl

Game
s/Fan
tasy/
Bett

Online
Classes,
Schools,

Colleges,...

Social Media
728

Streaming Audio (Local
Radio/ Podcasts/Streaming

OTT TV Streaming Services
108.0

Local TV
Streaming
40,7

YouTu Sho
be/Tik  ppin
Tok, B
etc...  (in...

Online
Classes,
Schools,
Colleges,...

Social Media
124.7

Non-
Premium+P
remium
Cable
Streaming
49.3

Ne
ws/
W...

mes
[F...

= 575K+HHI Homeowners who Plan to Buy Replacement Windows m PHX

® $75K+HHI Homeowners who Plan to Buy Replacem

ent Windows H PHX

Avg. Week Ad-Supported Digital (Persons & % Reach): Adults 35 or older Avg.

Search [Google, Bing, etc)
News/Weather/Sports (Websites/Apps)
Email/Text/\M/Zoom,etc. (Personal & Work)
Social Media

OFT TV Streaming Services

£ 3 vel, etc.)
Streaming Audio (Local Radio/...
YouTube/TikTok, etc.

Banking/Financial/Real Estate (Websites/Apps]

Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Non-
Premium+Premium

Social Media Cable Streaming

Streaming Audio.
Radio/
Podcasts/Streaming
Services)

101.0 Search

(Google,
Bing, etc.)
30.2

YouTube/Ti

Local TV Streaming
46.0

Streaming Audio (Local
Radio/
Podcasts!Streamirg

Social Media
114.5

Search
Local TV G
Streaming ;
39.2

Non-

Premium+Prem

ium Cable

Games/Fantasy/Betting Sites

s/ .
Cable . P m OTT TV Streaming Email/Text/IM/Zoo Shéppmg r_‘t «iW'-“ Email/Text/IM/Z Shﬁlpplng

; m,etc. (Personal & (incl. ather/S... ~ oom,etc. (incl.

Cmouren). Services OTT TV Streaming Services
Local Tv streaming P B hbir’ 53 0% usoge % s Waork)... Food/Auct..[———— 79.2 (Personal & Food/A...
ot 5 /... e
Online Classes, Schools, Colleges, Universities _ 3'332 575::::";?:':;“‘:"35
ement Wi
w $75K+HHI Homeowners who Plan to Buy Replacerr'i‘ent Windows m PHX m $75K+HHI Homeowners who Plan to Buy Replacement Windows m PHX
PHX DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 55 = Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, inc. LLC. All rights reserved. ™ for Anything .

[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



‘ 4,439,049 or 74.9% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows use Ad-Supported Facebook for an average of 50.8 minutes every day representing 36.2%
of all time spent daily with Ad-Supported Social Media.
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| 70,098 or 35.1% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows use Ad-Supported YouTube Video for an average of 26.3 minutes every day representing
38.4% of all time spent daily with Ad-Supported Social Media.
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74,623 or 73.5% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows use Ad-Supported Facebook for an average of 62.9 minutes every day representing 33.%
of all time spent daily with Ad-Supported Social Media.
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7 62,640 or 73.% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows use Ad-Supported Facebook for an average of 29.7 minutes every day representing 34.4%
of all time spent daily with Ad»Supported Social Media.
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54,690 or 55.8% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows use Ad-Supported YouTube Video for an average of 26.4 minutes every day representing
37.4% of all time spent daily with Ad- Supported Social Media.
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4,439,049 or 74.9% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows use Ad-Supported Facebook for an average of 50.8 minutes every day representing 36.2%
ANDERSEN of all time spent daily with Ad-Supported Social Media.
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70,098 or 35.1% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
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74,623 or 73.5% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows use Ad-Supported Facebook for an average of 62.9 minutes every day representing 33.%
of all time spent daily with Ad-Supported Social Media.
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Windows use Ad-Supported Facebook for an average of 29.7 minutes every day representing 34.4%

. | 62,640 or 73.% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
ANDERSEN - of all time spent daily with Ad-Supported Social Media.
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| 54,690 or 55.8% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows use Ad-Supported YouTube Video for an average of 26.4 minutes every day representing
37.4% of all time spent daily with Ad-Supported Social Media.
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. M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 5,820; Local
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100,308 or 98.8% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows spend an average of 54.3 minutes per day driving, seeing Billboards and Signs. 68.1%
Listen to Local Radio Stations Out-of-Home for an average of 37. minutes/da
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older
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' 80,507 or 93.9% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows spend an average of 35.1 minutes per day driving, seeing Billboards and Signs. 69.7%

Listen to Local Radio Stations Out-of-Home for an average of 44.7 minutes/da

Avg. Hours+Minutes/day with Qut- M
of-Home Media: Adults 35 or older m

ety _
usoge

$75K+HHI Homeowners
who Plan to Buy
Replacement Windows

“m
(s ]

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

AM/FM Radio
62.9

Walking in
Towns, Cities,
Downtown
Areas...

Shopping
Malls
15.9

Billboards & Signs
(Weekly Drivers)

Restaur
Amazon | ants &
Music Bars
123 11.4
R‘_ﬂa Spotif
Stor

£S5 Drug.

AM/FM Radio
46.0

Billboards & Signs (Weekly
Drivers)
43.7

Walking in Towns,

Cities, Downtown
Areas Shopping Malls
208 179

Grocery
Restaurants & Stores Podcasts
Bars 85 7.6
13.7
Amazo Sp
Retail n otif
Store  Musi..  y..

s
7.3 Gas...  Dr..

= $75K+HHI Homeowners who Plan to Buy Replacement Windows mSEA ® $75K+HHI Homeowners who Plan to Buy Replacement Windows W SEA
Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Top-13 Ad-Supported Out—of—Home Media (Persons & % Reach): Adults 35 or older
% Time !pmr {Average Doy

—Em

{average week) Tt persons

Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Gas Stations/Convenience Stores
Podcasts

Drug Stores

Restaurants & Bars

Retail Stores

Public Transit

Movie Theaters

TV Music Channels g Py m

® $75K+HHI Homeowners who Plan to Buy Replacement Windows
Scarborough R2 2025: Sep24-Jul25

SEA DMA

=& [T
R

0.6

;,Q

Avg. Hours+Minutes/day with Ad- m

Supported Out-of-Home Media:
Adults 35 or older

sty “
usage %:

$75K+HHI Homeowners

who Plan to Buy

Replacement Windows

Qudl Intab 107

W SEA

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

AM/FM Radio
44.7

Billboards & Signs (Weekly

Drivers)
35.1

Walking in
Towns, Cities,
Downtown Shopping Public
Areas Malls Transit
19.2 15.9 159

MovieTheaters | Srocery Restauran
15.6 Stores ts & Bars

12.7 11.4

Retail [FTVRGEN Dr
Stores |MVIUNERSEN ug |
6.1 si. -

Billboards & Signs (Weekly
Drivers)
43.7

AM/FM Radio
41.3

Walking in Towns,

Cities, Downtown
Areas Shopping Malls
20.8 179

Grocer
Movie ¥

Theaters Stores
Public Transit 13.4

17.2

Restaurants&  Podca
sts
3.7

® $75K+HHI Homeowners who Plan to Buy Replacement Windows

soefa.ai

B SEA
* Share of Everything
for Anything _

[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older
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. 95,646 or 97.6% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows spend an average of 99.4 minutes per day driving, seeing Billboards and Signs. 76.1%
Listen to Local Radio Stations Out-of-Home for an average of 42.8 minutes/da
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. 5,799,572 or 97.9% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows
' spend an average of 61.8 minutes per day driving, seeing Billboards and Signs representing 40.1% of all
ANDERSEN Time Spent with Ad-Supported Out-of-Home Media.
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196,923 or 98.5% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows
k spend an average of 52.7 minutes per day driving, seeing Billboards and Signs representing 37.1% of all
ANDERSEN | Time Spent with Ad-Supported Out-of-Home Media.
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100,308 or 98.8% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows
spend an average of 54.3 minutes per day driving, seeing Billboards and Signs representing 40.% of all
ANDERSEN Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 35 or older
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80,507 or 93.9% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows
G ) spend an average of 35.1 minutes per day driving, seeing Billboards and Signs representing 25.4% of all
ANDERSEN Time Spent with Ad-Supported Out-of-Home Media.
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95,646 or 97.6% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows

spend an average of 99.4 minutes per day driving, seeing Billboards and Signs representing 49.2% of all
Time Spent with Ad-Supported Out-of-Home Media.
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196,923 or 98.5% of Adults 35 or older S75K+HHI Homeowners who Plan to Buy Replacement
Windows spend an average of 52.7 minutes per day driving an average of 30.7 miles each day and
are 235.8% more likely to use Bishop Ford Freeway than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older
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Top-26 Residential Zip Codes: Adults 35 or older
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100,308 or 98.8% of Adults 35 or older S75K+HHI Homeowners who Plan to Buy Replacement
Windows spend an average of 54.3 minutes per day driving an average of 31.6 miles each day and
are 156.4% more likely to use Route 210/Indian Head Highway than the Metr

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older
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Top-26 Residential Zip Codes: Adults 35 or older
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80,507 or 93.9% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows spend an average of 35.1 minutes per day driving an average of 20.4 miles each day and
are 333.5% more likely to use University Bridge than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older
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Top-26 Residential Zip Codes: Adults 35 or older
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]
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| 95,646 or 97.6% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows spend an average of 99.4 minutes per day driving an average of 57.8 miles each day and
are 289.1% more likely to use North Hayden Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older
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Top-26 Residential Zip Codes: Adults 35 or older
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Top Residential Zip Codes: (Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement Windows)
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]
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1,990,415 or 33.6% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.9 minutes every day
representing 36.2% of all time spent daily with All forms of Print Medi
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[(((Household income summaries (HHLD): $75,000 or more AND Own or rent residence (HHLD): Own) AND Type of dwelling (HHLD): Single family house (unattached)) AND Type of home improvement plan to do next 12 months (HHLD): Replace windows or doors)]



49,535 or 24.8% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows read Local Daily Newspaper(s) (Daily+Sunday) for an average of 12.1 minutes every day
representing 37.3% of all time spent daily with All forms of Print Media.
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33,846 or 33.3% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.3 minutes every day
representing 35.8% of all time spent daily with All forms of Print Media.
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32,671 or 38.1% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.3 minutes every day
representing 28.4% of all time spent daily with All forms of Print Media.
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31,128 or 31.8% of Adults 35 or older $75K+HHI Homeowners who Plan to Buy Replacement
Windows read Local Daily Newspaper(s) (Daily+Sunday) for an average of 12.1 minutes every day
representing 35.6% of all time spent daily with All forms of Print Media.
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